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OVERVIEW

Pursuant to our conversations, 
Please find an overview for the video project below; 

VIDEO OBJECTIVE

Backslash Media will create two powerful and informative videos, with the goal of 
positioning the school as a leader in more than just education but the success post 
graduation of its students. The videos will highlight the attention to detail and 
personal touch as they teach their student’s valuable career driven skills. A key 
component in both videos is to show the viewer that CAHE is the premier institu-
tion in the industry and the right choice for them.

The goal of at least one of the videos is to be at the maximum 1 minute in length. 
This will enable easy viewing and sharing on social platforms. The timing for the 
second video is flexible. The goal is for all points to come across clearly and in a 
short amount of time, so we can keep the audience attentive.
To keep things simple let's refer to the sizzle history video, as video #1, and the 
overview and more targeted video, as video #2.

LOOK & FEEL

We are looking to shoot both videos with an inspirational feel and organic style. 
Video #1 will have a voiceover narrating the story of CAHE with footage overlaying. 
This video will be anywhere from 30 seconds to a minute. For Video #2 the inter-
viewees will talk straight to the camera, the viewer, in their appropriate environ-
ment (lab, classroom, etc.). We will interview both student’s and faculty, to create a 
full circle story about  CAHE. Everyone that will be interviewed will do a hero pose 
to the camera giving us nice footage for video #1 or #2.
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VIDEO DETAILS

BRANDING

Branding is key to any kind of marketing, and In order to push the brand through 
these videos, we will have subtle brand placement. One example would be to have 
the CAHE colors and logo on paraphernalia physically placed in the scenes of the 
videos. Everyone in the video who would normally be wearing a uniform should be 
wearing one with the most up to date colors and logo.  Thus strengthening the 
brand throughout both videos. The company logo will be present at the beginning 
and/or end of both videos. This will help the identity and will work well on any 
social platform, as well as the company website. 

PRODCTION DETAILS & OUTPUT

Based on the inspiration and the information we have now, this shoot should be 
scheduled as a 2-day full production shoot and the third day small crew for fill-in 
shots (B-roll). The first day will be shooting interviews and hero shots while the 
second day will be more interviews and specific footage we need based on the 
script.

The students and faculty will describe what is special and unique about CAHE, and 
how they excel in everything they do. They will talk about the different programs 
offered by CAHE along with Accreditations, Affiliations, Financial Aid options, 
Hands-on clinical training, and more. A special focus will be on the personalized 
admissions process and on career services will describe how they work with each 
student to create a career path specific to their abilities and goals. The interviews 
will act as the baseline voiceovers to help shape the story and video while B-roll, 
footage of the facility with students and faculty in action, will overlay the interviews. 
This will keep the video from getting boring and give the video another dimension 
while keeping it informative yet visually pleasing.
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PRODUCTION DELIVERABLES

 Pre production - Planning:
 Concept & Outline
 Script Writing:  First draft - 1 Round of revisions - Final Script
 Location Scouting
 Scheduling
 Selecting Interviewees
Production - Filming:  
  High end cameras and lenses (Comparable to the Sony FS7)
 Camera Operator
 A Lighting package tailored to the location
 High quality audio tech
 Support Crew
 MUA (basic - powdering)
Post Production - Editing:
 Editing for 2 Final videos
 Logo Animation
 Lower third animation and titles
 Background music
 Color Grading
 Visual/Special effects (If Applicable)
 Sound effects (If Applicable)

QUALITY

When it comes to quality, you will receive top-shelf service and attention to detail. 
We will take care of all the logistical nightmares to ensure your experience is as 
smooth as possible. We will use only the best cameras for the job with the nicest 
lighting and an experienced film crew, to give your videos a high end and profes-
sional look, that will reflect on your brand's image.
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Thank You,
Moshe Wulliger
BackSlash Media

We thank you for giving us the opportunity to present this proposal, 
and look forward to working with you on this project.

Step 1 Phone call to review the details 
Step 2 Accept digital quote
Step 3 Sign contract 
Step 4 Security deposit
Step 5 Script writing
Step 6 Schedule potential date of shoot
Step 7 Location scout - physical or digital 
Step 8 Meeting - in person or by phone to confirm date & review production details
Step 9 Book crew and equipment 
Step 10 Organize the days shooting schedule
 

PRE PRODUCTION PROCESS

PRICING & TERMS

Payment Terms: An advance of 50% of the total project fees required to initiate the proposal & 50% is due upon project completion & delivery. Alternative 

payment plans available.

BackSlash Media recognizes and acknowledges that this Agreement creates a con�dential relationship between BackSlash Media and Client and that 

information concerning Client’s business a�airs, customers, vendors, �nances, properties, methods of operation, computer programs, and documentation, 

and other such information, whether written, oral, or otherwise, is con�dential in nature. All such information concerning Client is hereinafter collectively 

referred to as “Con�dential Information.”

After expiration or termination of this proposal, BackSlash Media agrees to respect the con�dentiality of Client patents, trademarks, trade secrets, and other 

con�dential information and not to disclose them to anyone.

At the time of this proposal, the estimated total cost for this project is $19,955.00 
The details of the cost, can be found in the digital quoute


